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Illustrations for the overall new “Panda Garden” compound 

(developed by Dan Pearlman). As part of the compound’s visual 

communication, I’ve designed a complete set of brush painting 

illustrations, Chinese calligraphy and also a new suitable typeface.

For Dan Pearlman, Berlin

Berlin Zoo



PAGE 03 /15MICHEL Y I FONG  WORK E X A MPL E S



feyn.ber lin

have
a
feyn
day.

feyn.ber lin
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Bean to Bar  
Schokoladen

 

Von der Bohne bis zur Tafel:  
Lokal und handwerklich in kleinen 
 Mengen produzierte Schokoladen. 

From bean to bar: locally and 
artisanally crafted chocolates 
produced in small batches.

Onlineshop: feyn.berlin/shop
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klein,
aber
feyn.
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fein.
feiner.
feyn.
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Bean to Bar  
Schokoladen
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feyn.ber lin

Vielen Dank für  deinen 
 Einkauf. Ich wünsche dir 
feynen  Schokoladengenuss 
und freue mich auf ein 
 Wiedersehen.

Thank you for your  purchase. 
I wish you delightful  moments 
of feyn chocolate indulgence 
and look forward to seeing 
you again.
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feyn Bean to Bar Chocolate Development of a holistic brand presence for feyn Bean to Bar 

Chocolate – from strategic brand profiling and name creation to 

visual identity. The corporate design defines logo, colors, typography, 

illustrations, packaging, website, tone of voice, and customer journey 

across all touchpoints.

Berlin
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Product range “Classic”



winner
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Development and design of an anniversary gift package based on 

the 12 Chinese zodiac signs. This exclusive anniversary memento 

includes a main gift box enclosed with a company brochure, ceramic 

tea tumbler, High Mountain Oolong tea bags and a desk calendar.

Taipei, Taiwan

Manloy 60 th  
Anniversary Memento
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winner
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戲棚跤徛久就是你的
Good things come to those who wait
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不經一事，不長一智
Wisdom comes from experience
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扭轉乾坤
By reversing the course of events, new perspectives arise
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吐故納新
Out with the old and in with the new
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一枝草，一點露
There is always a way out
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好酒沉甕底
The best things in life mature with age and time
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Manloy 2021 calendar with in total 12 Chinese folk proverbs that have 

one simple message: any negative situation can be turned into a 

blessing or positive experience – colorful, bold and simple illustra-

tions convey each idiom in a humorous or conceptional way.

Taipei, Taiwan

Illustrated Chinese Idioms 
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During my time at Factor, I was responsible for interlübke’s integra-

ted brand management and new corporate design development.

Senior Brand Designer at Factor, Hamburg

interlübke
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During my time at Factor, I was responsible for COR’s integrated 

brand management and holistic corporate design development.

Senior Brand Designer at Factor, Hamburg

COR
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At Philipp und Keuntje, I was responsible for the design development 

of various Audi literature. Example here: A brochure for a design study 

called “Nuvolari”, which was released at the motorshow Geneva.

Senior Art Director at Philipp & Keuntje, Hamburg

Audi
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Example here: Audi Collection. There are four different brochures, 

each are filled with purchasable Audi premium design-accessories, 

like watches, wallets or even hi tech mountain bikes.

Senior Art Director at Philipp & Keuntje, Hamburg

Audi
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A curated selection of logo, icon, and key visual designs for diverse 

projects and industries. From the automotive, transformer and motor 

industries via the paper industry to consulting, hotel & hospitality, 

dental surgery, personal branding, and podcasts.

Various Clients

Logo & Icon Designs
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Résumé

Personal information 

First-/Middle-/Surname:	 Michel Yi Fong

Chinese name:	 馮 逸

Date of birth:	 18.03.1978

Place of birth:	 Hamburg, Germany

Place of residence:	 Berlin, Germany

Nationality:		  German

Contact:			   hello@fong.de / www.fong.de

Practical information & graduation 

08.2009	 –	 Today:	 Working as a freelancer for different clients 
			   and agencies in Berlin, Hamburg & Taipei

01.2005	 –	 07.2009:	 Senior Brand Designer at factor design, Hamburg

02.2002	 –	 12.2004:	 Senior Art Director at Philipp & Keuntje, Hamburg

08.1999	 –	 01.2002:	 Serving my apprenticeship to become a media designer  
			   at Heye & Partner and Philipp & Keuntje, Hamburg

11.1997	 –	 12.1998:	 Civilian service

08.1995	 –	 07.1997:	 A-level-graduation

Further education:	 Studying Mandarin Chinese in Taipei, 
			   MTC National Taiwan Normal University 
			   (08.2011 – 12.2012)

Languages:		  German (native language) 
			   English (fluent spoken and written) 
			   Mandarin (fluent spoken/proficient in writing)

Software:			  Adobe CC: InDesign, Photoshop, Illustrator 
			   Apple: Keynote, Numbers, Pages 
			   PM-Tools: Jira, Trello, Slack, Teams 
			   KI-Tools: Midjourney, Perplexity, Adobe Firefly (basics)

Awards  ( just for the record) 

ADC Germany  (Audi) / Berliner Type (Audi, IP44) / DDC (COR, interlübke) /  
if designaward (Audi, COR, interlübke, IP44, Römerturm) / LIA (Audi) / New York  
Festival (Audi) / red dot (Manloy, Audi, COR, interlübke, Römerturm) / TDC (Römerturm)


